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1 ABSTRACT

Globalization was marked by mobility — mobility of people, goods, capital, ideas and knowledge. As a result,
development strategies in many cities have concentrated on the attraction of new investments, multinational
headquarters, international events, tourists and high-skilled workforce, on the attraction of part of the global
capital. The question is have these strategies been truly successful in the previous decades, can the attraction
of foreign capital still be adequate in the challenging times and economical crises.

This paper will explore another possible approach to strategies for improvement of city competitiveness,
ones that are more based on inner city strengths and possibilities, which might be more suitable for
contemporary times. Some of most recent research shows that global capital and workforce are not as
mobile as it was considered, that are rooted in the economical path, social and cultural network of the city.
The inner values of the city such as — inner social and business networks, identity and living conditions have
strong impact on city competitiveness in global market. Local inner strength of city and its citizens can be
the source of city’s wealth and resilience in the era of globalization.

This paper will try to give a new way of looking on city development strategies for the improvement of its
competitiveness on regional and global scale. It will elaborate the possibilities to reuse existing inner
strengths of local production, creativity and innovations in the city, to remix existing and new values and
qualities, with the aim of creation of city’s growth in the present global conditions.

2 INTRODUCTION

The beginning of contemporary globalization is connected to the technological advances that made transfer
of information and people easier and quicker, decreasing the importance of space distance. It is primarily
perceived as the process marked by high and quick mobility. Globalization is connected with the transfer of
capital across national borders, in order to reduce costs and expand markets (IMF, 2002). On the other hand,
it is characterized by high mobility of people, as individual high-skilled professionals and massive low
skilled immigrants.

Development strategies of many cities tried to respond adequately to globalization and its processes, looking
for the best way to position themselves on the global market of cities. In a struggle for competitiveness cities,
relying on the perception of globalization as mobility of capital, concentrated on attraction of global
investment, multinational companies, international events and high-skilled workforce. The sustainable
positive effects of these strategies on city wealth are questionable, especially in the challenging times of
economical crises.

Another perception of globalization sees it as less mobile and more rooted in local environment and
relations. Some new research shows that globalization is closer to inter-national mode of economy than
borderless global one (Hirst and Thompson, 1996). High mobility of companies and people in globalization
is connected to the small elite groups (Birkinshaw, 2006, UNDESA, 2005). Others are embedded in the
economical and cultural path of the city, connected to the local social and business networks.

New approach to globalization opens a new understanding of city competitiveness. Inner values of the city,
such as inner social and business networks, living conditions and innovation, became the main motors of
competitiveness rise for many. The way how cities improved their competitiveness, based on the inner
strength, differ from the support to local business and their expansions, increasing its number and their
market; creation of conditions for higher cooperation between local companies and knowledge transfer, to
making of needed high-skilled and creative workforce.
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This paper will explore possible strategies for improvement of city competitiveness based on inner strengths.
It will elaborate the possibilities to reuse existing inner strengths of local production, creativity and
innovations in the city, to remix existing and new values and qualities with the aim of creation of city’s
growth in the present global conditions. The aim of this paper is to give new way of looking on city
development which might be more suitable for contemporary challenging times.

3 IMPROVEMENT OF CITY COMPETITIVENESS IN GLOBALIZATION MARKED BY
MOBILITY

3.1 Perception of globalization as higly mobile

Globalization is not presenting completely new phenomenon. Capital accumulation and its spread over the
world existed in the sixteenth century. What is new is the speed of change and transfer. The beginning of
contemporary globalization is connected with the 80’s of the 20th century, when this term came into use. The
term came into use to reflect technological advances that made it easier and quicker to do international
transactions and financial flows, movement of people (labor) and knowledge (technology) across
international borders (IMF, 2008). Remarkable development in computing power and communications
capacity transformed and globalised financial system and production networks (Friedman, 1999).

The contemporary globalization is defined as increasing integration of economies around the world,
particularly through the movement of goods, services and capital across borders (IMF, 2002). It is
acknowledged that globalization induced high mobility of capital across national borders, in order to reduce
costs, improve market access and enhance competitive advantage. Companies internationalized their
production process, diffused it to the foreign countries with potentials for more efficient production, while at
the same time concentrating headquarters in the globalization centers of world cities (World Bank, 1999).

Beside the high movement of capital, globalization is seen as characterized by high mobility of people,
tourists and workforce (Appadurai, 1996, Urry 2000). Deregulation of labour market in globalization induces
migration of high-skilled workforce and immigrants. Global elite (Castells, 2000) of managers, creative and
high-skill workforce, is seen as individuals that move around freely building portfolio careers rather than
looking for steady jobs (Williams, 2009). On the other hand, globalization is manifested through
international migration, especially transnational migration (Vertovec, 2004) faster and unpredictably shaped,
with no clear point of arrival or departure (Urry, 2000).

“Hyper globalization” theses predicts a “borderless world” of global homogeneity, world of non embedded
production and consumption chains, placeless capital, homeless subjects, world where all socialites are
formed within context of global flows (Robertson, 1992).

3.2 Strategies for city competitiveness based on attraction of global capital

Globalization has intensively affected cities, provoking rapid and dramatic changes to the cities in the past 30
years. Competitiveness between cities has intensified. Although the competitiveness is not a new
phenomenon, what is different in contemporary globalization is complexity and global wideness (Sassen,
2002, p.25). Competition, which was previously primarily between cities of the same nation or same region
has expanded to the global level.

Perception of globalization as process of high mobility of capital and people have stressed the position of
cities as replaceable entities (Lever and Turok 1999), which can be easily changed, capital or production
process can relocate to some other place, people can move to other city. This new position of cities in the
constant struggle for better global position has induced the need for new strategies of cities* development.
The perception of globalization as mobile has influenced these strategies, putting the emphases on attraction
of global capital (investment and workforce) as most important elements for cities’ growth and wealth.
These strategies, according to the basic element of global capital which wanted to attract, can be divided in
the following groups: 1) strategies for attraction of global companies and investment, 2) strategies for
attraction of global events 3) strategies for attraction of workforce and 4) strategies for attraction of
creativity.
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3.2.1 Strateqgies for attraction of global companies and investment

Modern communication has made it far easier to manage dispersed business operations from centrally
located headquarters. Most large corporations found advantageous to locate in the main urban centres in
order to have full access to the desired mix of services and other companies (Yusuf and Wu, 2002, p. 1215).
In the theory the importance of the cities in the global urban hierarchy has been measured by the
concentration of headquarters of important international corporations (Sassen, 2001, Hall, 1966, Borja and
Castells, 1997). The higher the concentration of main headquarters the higher is the importance of the city in
the global networks and flows.

This theoretical approach had its implications in the development strategies of the cities. Many cities around
the world tried to improve their global competitiveness and importance by creating attractive ambience for
international companies. By developing attractive international business centres in their cities, enhancing
business capabilities and services, creating open market and labour conditions they tried to attract global
transnational corporations to the city (Yusuf and Wu, 2002, p. 1215). Reason for this informal competition
for global companies is that the existence of high ranking companies reflects economic prestige and instils
confidence in future investors (Benton-Short, Price and Friedman, 2005, p. 946). The results varied, from
success stories to failures, which invested huge amount of financial and human resources in creating alluring
conditions without results. It is questionable whether the attraction of international headquarters improves
the city competitiveness or the arrival of international companies is the consequence of cities‘ global position
improvement.

3.2.2 Strateqies for attraction of global evants

The mobility of people, in the first place the mobility of tourist and travelers, has influenced another strategy
for city development — the attraction of global events in the city. Important element of the competition
between cities is big global events and festivals, with the aim of attracting attention to city and creating a
good image (Stahre, 2004, p.73). The promise of world wide exposure and economic gain has made hosting
these major and regularly scheduled cultural and sporting events a lucrative goal for aspiring cities around
the world (Short and others, 2000). Gaining some global cultural or sport event presented an opportunity for
the city to build new image through big architecture and change in urban development. Significant
improvement of city competitiveness through use of global events is questionable in the long run. Next event
in the next city averts attention to another city.

3.2.3 Strategies for attraction of workforce

As an equally mobile and important component of globalization is seen migration of people (Sassen, 1999).
Castells and Miller say that “while movement of people across borders have shaped states and societies since
time immemorial, what is distinctive in recent years is their global scope” (2003, p.1). Globalization,
mobility of people and the increasing economic integration of states is accepted that creates a global labour
market. In that global market top cities are magnets for the skilled workforce, on a permanent or transient
basis (Perrons, 2009). Consequently, migration is a significant component of interregional economic
relationships.

The perception of high workforce mobility in global network; the possibility of cities to attract new skilled
workforce or lose existing one; have influenced intensely city development strategies. Taking into
consideration that human resources play the most important element of city development and wealth,
especially high-skilled as they are the base of creation and innovation and at the same time of consumption,
and that for demographic, economic and social reasons, all highly-developed economies are relying on
immigrant labour at all skill levels (Castles, 2006) it is not strange that strategies for attraction of high-skilled
personnel are part of city development. Strategies for attraction of workforce and keeping of the existing
differ between cities. They range from creating lucrative tax environment, work environment and network to
creation of attractive high qualities of life. That skilled people influence cities® competitiveness is easy to
prove, but is the city competitiveness enough to attract needed labour is questionable.

3.2.4 Strateqies for attraction of creativity

Successful city development in contemporary globalization and post-industrial society is, by some authors,
seen as based on creativity. Richard Florida (2002) argues that the leading element of contemporary city
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competitiveness is the creative industry; such as IT, design and art, on which cities should concentrate. He
argues that capitalism is moving from a system defined by large companies to a more people-driven one and
gives the assumption that all cities should compete for creative people, ‘the creative class’. To be able to
attract dynamic and mobile individuals of ‘the creative class’ cities need to offer attractive living conditions,
e.g. urban buzz, varied cultural life, diversity and tolerance. The concentration of creative people will attract
companies. The theoretical work of Florida had strong influence on strategies of large number of cities, large
global centres as well as small peripheral ones. They tried to develop environment for ‘creative class’ and
through that improve its competitiveness. But the magnetism of large global cities for creative workforce
cannot be created in small cities, or in all big cities.

4 COMPETITIVENESS OF CITIES BASED ON THE INNER CITY STRENGTHS

All the strategies for city development presented above have been based on the attraction of global capital in
its different forms with the assumption that global capital in contemporary globalization is highly mobile.
These strategies have not been proven to be efficient in practice and lead to sustainable city development.
What if the basic assumption is not right, if the global capital is more rooted than presented through these
theories?

Most recent research shows that globalization is not characterized by high mobility and that global capital is
more connected to local social networks and resources than to global flows, that city competitiveness in
globalization, even for the high ranked cities in global urban hierarchy, is more result of the long determined
development path based on existing inner city competitive elements and resources than on the short term
attraction of global capital.

4.1 Perception of globalization as more rooted

Although the mobile elements of globalization, moving of companies, capital and people, are evident and
easy to perceive they are not the only elements of contemporary globalization. Easy transfer of information,
images, capital and people emphases this part of global process, hiding other important elements. Some
critics of globalization argue that such process is occurring (Petras and Veltmeyer, 2001). For example Hirst
and Thompson (1996) see it as inter-national mode of economy, seen as well at the end of 19th century,
which is not drastically new.

More recent research shows that globalization is closer to inter-national mode of economy rooted in the local
societies and networks. Globalization of companies, and creation of big international headquarters is present,
but they are not too mobile. Headquarters relocation to new cities, and even more to new countries, is still
relatively rare decision. Relocation projects reflect company’s long-term identity as well as short-term
continuity (Sweeney, 2003). Opening of new regional branches is usual choice of companies with the aim of
exploitation of new markets and network benefits. Data support this thesis. Relocation to new countries is
present in only 20% of multinational companies. The percentage is higher within large companies and it
decreases in medium and especially small companies (Birkinshaw, 2006). For the medium and small
companies local social and business ties and networks are more important for development than positioning
in major competitive cities. In the decision for the location of companies existing personal links of managers
and owners is the most important factor. This as well influences large companies (Musterd and Murie, 2010).

Although there have been growing levels of human mobility and higher levels of circulation in recent
decades as opposed to long-term migration and settlement, this is not exceptional (King, 1998). What is
deferent in contemporary globalization is individualization of migration process (Beck and Besk-Gemsheim,
2002), with migration becoming an instrument for personal employment responsibility. But mobility is
privilege of small group of people. Only 3% of the world’s population are international migrants (UNDESA,
2005). In addition far more people move within their own countries than internationally (Skeldon, 2006).
Individual migration decisions are understood as investment decisions based on lifetime economic returns
and balanced against the known and unknown costs and risks associated with migration (Stark, 1991). The
decision for movement is not light decision, especially when the family is involved, and people are more
rooted then placeless. For skilled migrants it is even more difficult, no matter that they are targets of many
development strategies, since they face additional employment barriers in the professional regulations of
some occupations (Williams, 2009). The temporary skilled professional migration, for a period of several
weeks, is more present and used by multinational companies (Millar and Salt, 2008). Even here, rootless
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professionals are mostly young and male, while others prefer steady connection with family. The most recent
research of Musterd and Murie (2010) shows that people choose places to live, beside the job opportunities,
according to the personal links they have in those places.

4.2 Improvement of city competitiveness as a result of growth of its inner strengths

When the globalization is seen from another perspective a new perception of city competitiveness in
contemporary globalization opens. Even when the globalization is perceived as less mobile and more rooted
the global competition between the cities for the development and part of the global market cannot be
excluded. Today it is difficult to find isolated national markets. World Bank indicated significance of
competition, saying that cities which manage to use their comparative advantages in global markets will
prosper and those who stay isolated will fight for survival. Competition between cities does not just take
place on global but also on a regional scale (Brenner, 1999), and it is not only important for big but as well
for small and medium cities. What changes with the new perception of globalization is the understanding of
how cities can be competitive on global markets. Instead of competing for the part of the global capital city
compete for the development ratio and its wealth. This corresponds to the standard competition between
cities with the difference in market size.

Development of cities and the rise of their wealth as a result of attraction of global capital have not been
proven completely successful. Even the new top global cities tend to be the old global cities reinvented —
New York, Los Angeles, London, Paris, Tokyo, Hong Kong... (O'Connor, 2006). The emergence of new top
level global cities such as Singapore, Beijing, Sao Paulo, Tay Pay, Mexico City...., are result of the
expansion of global market and inclusion of new countries in the global networks. When the cities which
managed to improve their competitiveness on global level and their position in urban global hierarchy are
examined the results indicate that their advancement was not result of arrival of new companies, investments
or skilled labour. The main motor of their rise in competitiveness were inner strengths. The successful cities
relied on their development paths and reinvented and re-mixed their potentials to the contemporary
globalized market and society (Musterd and Murie, 2010). This supports the Jan Jacobs (1984) theory that
cities in order to have successful economy must be innovative. Prosperity or stagnation of cities is based on
their ability to continue import/export cycle, on their resources and capacity to come up with innovative
response. This is applicable on the import/export cycle of global capital, knowledge, innovation, companies
and workforce in the contemporary knowledge global society.

The way how cities improve their competitiveness, based on the inner strength, differ from the support to
local business and their expansions, increasing its number and their market; creation of conditions for higher
cooperation between local companies and knowledge transfer, to creation of needed high-skilled and creative
workforce. For example, Amsterdam had stable trajectory of development towards creative knowledge city,
long-term strategies and urban development (Streit, Bontje and dell’Agness, 2010). On the other hand,
Munich kept developing its existing competitive industry and complementing it with R&D, which is in
connection to their recognizable sectors (Goebel and Thierstein, 2006). Helsinki and Stockholm improved
their competitiveness by creation of innovation and IT industry. Helsinki invested in formation of new
skilled workforce as generators of development and in the period of 30 years rose a level of high educated
people from 6% to 30% (Martin-Brelot and Kepsu, 2010).

The possibilities to improve cities’ competitiveness by re-mixing and advancing inner strength do not mean
that the success is not possible with strategies based on attraction of global capital. The aim is more to show
the other possible way and the side of globalization, less used and marketed.

4.3 Strategies for improvement of city competitiveness based on re-mix of inner strengths

Improvement of cities” competitiveness and their position in the global networks can be achieved by
different strategies of enhancement of inner strengths. According to the elements on which emphasis is
putted strategies can be divided in the five groups: 1) strategies that enhance cities companies, 2) strategies
that enhance cities productivity, 3) strategies that improve workforce, 4) strategies that enhance creativity
and innovation and 5) strategies that improve tourism.
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4.3.1 Strategies for improvement of cities production

Jan Jacobs (1984) said in her import-replacement theory that successful economy of cities is based on
replacement of imports with the local production. In order to be competitive and ensure wealth cities should
enhance their productivity, lower import and become exporters of goods. Translated to the strategies for
development, this would mean that cities should invest in improvement and development of their own
production of goods, based on the existing production trajectories and specific possibilities.

Improvement of cities’ production and its regional and global competitiveness can be achieved in different
ways, depending on specific conditions. One approach is through government and tax support to preferred
production, which has already marked city economy and made it regionally and globally recognisable and
competitive. In most cases following the existing production path and further development of its strengths
showed to be successful. This approach advantage is in low investment, because of the continuity and
already existing elements of preferred production. On the other hand, it is applicable, only if the production
has shown to be prosperous. Other approach can be in creation of competitive innovative production from
the scratch, changing production specialisation. This asks for higher investment and deeper change of city’s
functioning. For the cities that have no successful production this might be the only choice.

If the production is not innovative other cities will develop same production of goods and export will
decrease, or they would create more efficient ways for the production of same goods and take their position
in global market. Relationships between dynamic firms stimulate the circulation of knowledge and
improvement of innovation. To achieve this improvement a possible strategy is to create development-
production clusters. As Alan Scott (2006) says transfer of ideas in production happens when there is spatial
proximity and specialization. Companies profit from each other by exchanging information and knowledge
about certain products. Clusters are geographically proximate group of interconnected companies and
associated institutions in a particular field, linked by commonalities and complementarities. The
prerequisites for the emergence of clusters are qualified labour and strong networks between actors, the
existence of universities and research centres (Porter, 1998). To ensure the production innovation a strong
cooperation between R&D and production is preferable. This is accelerated by the spatial proximity of
institutions and companies, adequate framework for knowledge exchange and the importance of social
capital. “It is assumed that innovation generation proceeds most efficiently either in specialized clusters,
where inter-firm links play a part, or in areas where industry, academia and other regional actors collaborate
with each other” (Zientara, 2008, p.62).

4.3.2 Strateqgies for improvement of cities companies

In the present economic conditions marked by the global economic crisis, relying on foreign investment is
not productive. Instead, cities should concentrate on intensification of relationships among the existing firms
and seeking the establishment of new firms. Translated to the strategies for development it would mean that
cities’ government should support local companies by creating favourable tax, service and business
conditions. Existence of adequate and competitive services and infrastructure in city helps companies to
develop and enhance their business.

Beside business environment, similarly as with the improvement of city production, governments should
encourage cooperation of local companies, the exchange of ideas and knowledge, and collective global
presentation. Governments cannot force firms and other participants to cooperate, but they can provide them
with favourable conditions. This would mean creation of spatial agglomerations of companies with similar
speciality. Firms with similar or closely complementary capabilities should be concentrated. In order to
survive on world markets, it is imperative for small and medium companies, which are the carriers of
contemporary globalization, to cooperate with each other (Pratt, 2004). For example, Gibney et al. (2009)
have argued that in the knowledge-based economy, leadership of place involves leading and holding together
a consortium of potentially separate interests that shape place. Supporting cooperation between business and
creation of local special business networks is one way to improve local strength and global competitiveness.

The other imperative of cities’ government for improvement of competitiveness is helping their local
companies to expand and invest in markets abroad. Through cooperation and common performance on
broader markets this can be achieved. The other precondition is cities belonging to the global urban
networks. The opportunity for cities to position themselves in global networks lies in careful developing of
the unique character by segmentation and specialization. Cities should direct their policies towards strategic
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sector. With the involvement in special urban networks the cities create conditions for their companies to
integrate in global flows. The more networks it is involved the conditions for development of more sectors
are created.

4.3.3 Strategies for improvement of cities workforce

Richard Florida stresses that “the key factor of global economy is no longer goods, services or flows of
capital, but the competition for people” (Florida, 2007. P.16). This assumption is based on the mobility of
creative and global elite. But taking into consideration that permanent movement of high-skilled workers is
low and is mostly connected to young professionals the strategies of attraction of skilled workforce show
their unsustainability. For the cities that do not belong to the top level global cities and creative centres this is
even stronger. As a lack of social capital diminishes a region’s ability to capture the gains of economic
growth (Putnam, 1993) cities must find the ways to provide needed workforce. The sustainable strategies for
this should rely on the creation of workforce, primarily high-skilled and creative. Ways to realize this
strategy can be education of citizens, keeping the young professionals in the city and creating the
connections with emigrated experts. The effects should not be expected to be visible immediately. They
require decades.

Education and increase of high educated people is correlated with density of universities. The higher
importance and quality of education stronger and more competitive city’s human resources are. Glaeser and
Saiz (2003) found that more educated cities grow more quickly than comparable cities with less human
capital, because they become more economically productive. The city’s government should invest and
support initiatives for opening of universities. They should create spatial conditions for universities and
research centres. What is important is the connection between the universities and labour market demands.
The education should support preferred development and specialization of city. Human resources can be
fully activated only if a city’s economic base permits the generation of quality jobs. “That is why achieving a
smooth integration between the supply from the education system and employers’ demand becomes an
essential objective for every city” (Mendez and Moral, 2010, p.5).

University centres, together with the adequate job opportunities in the city, are one of the most important
elements for keeping the demography positive. Universities attract young people which afterwards decide to
stay in that city. On the other hand, the availability of qualitative university keeps the present young from
moving to other cities and raises high education by increasing the availability of student places and
decreasing costs (Frenette, 2007). Most highly skilled workers in cities have had previous links with the city,
either through family networks or the networking established during their studies. About 80% of young
creative and knowledge workers have been educated within the region and very often the first reason for
being there relates to the presence of a good university (Musterd and Murie, 2010). The connection of
university with labour market insures that investment in education will be payable.

Evan when the emigration of citizens is present it can be used for the enhancement of cities inner strengths
and global competitiveness. With the rooted cosmopolitanism individuals move cognitively and physically
outside their spatial origins, but continue to be linked to the place, to the social networks of their origin.
Professionals which are part of the complex international society have primary connection with domestic
(Tarrow, 2005). Cities need to develop strategies for keeping connections with their emigrants and ways to
keep collaborations with them, especially with innovative and creative elite.

4.3.4 Strategies for improvement of cities creativity and knowledge

Reliance on the outside creative class, when taken into consideration that is not as movable as it was
assumed, is under the question. Charles Landry (2000) stresses the importance of creativity of city
management, its resident businesses and citizens. The city gets its creative potentials from within itself. This
brings the strategies for city competitiveness improvement back to the inner creative potentials and ways
how to use, stimulate and enhance it.

The approaches for improvement of cities creativity are overlapping with already mentioned strategies for
improvement of production innovation and education workforce. What differs is emphasize on creativity
stimulation. The mere presence of creative people in the city is not sufficient to sustain the urban creativity
over long period of time. Creativity needs to be mobilised and channelled, to emerge in practical forms of
learning and innovation (Scott, 2006). Transferred to the strategies of city development it means that cities
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need to develop stimulating environment for creativity. This can be achieved through creation of special
creative clusters, artistic quarters and vibrant public places and events. Creation of spaces for meeting and
interaction of creative people presents a precondition for exchange of ideas and stimulation of innovations.
Of course, this is not enough. To sustain creativity cities need to support creative activities and help them
organize common presentation on global market. Even more important is mobilisation of creativity for the
real purposes in the city.

On the other end is the correlation between creative clusters and citizens. Through interaction in public arena
the spill over effect of creativity on citizens can be achieved, at least in the openness to newness. This spill
over effect is important for resident businesses as well. The creativity of city management is crucial. It needs
to be creative in finding solution for stimulation of city development and competitiveness on regional and
global scale; it needs to be flexible and adoptive to new conditions that change quickly in contemporary
globalization. This can be achieved through inclusion of creative and talented people in city government or
through the strong collaboration with them.

Creative cities cannot be created from scratch (Hall, 2004), they need history development path. Not all cities
can become creative in the way Florida suggests, but they need to be creative in a sense of innovation and
adaptability to competitive challenges of global city market.

Different strategies for improvement of city competitiveness based on re-mixing and enhancement of inner
strengths are mutually interlinked and influence one another. The success in improvement city
competitiveness usually is connected with use of several different approaches that re-use inner strengths,
where one or two are more dominant and others complement. The presented strategies do not present the
only that can be developed from inner strength of the city. They more present a short reminder how city
development and competitiveness can be tackled depending on the city itself.

5 CONCLUSION

The aim of this paper was to bring attention to another perception of globalization, and emphasize another
approach to strategies for cities development, strategies which will more use inner cities’ strengths and
potentials, re-mix them to correspond to contemporary needs in globalized world. This approach is not the
only possible, but rather one more alternative for cities.

The global economical crises, which has affected almost all countries and cities around the world in the last
four years, has putted under the question the contemporary globalization process and its possibility to induce
sustainable development and growth. The fall in available free capital has drastically decreased movement of
capital, primarily foreign investment, travel and high-skilled people migration. As a result the strategies for
improvement of cities competitiveness, and consequently wealth, based on the attraction of the foreign
capital and skilled workforce cannot be adequate. Cities in a need to counteract recession and induce
development have to turn to themselves, aiming to create more resilient communities and resilient cities. In a
time of ever-increasing uncertainty, the quest for new strategies of city development which will stand
unpredictable turbulences is more important than ever.
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